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Agency Overview: 
thread is a non-profit agency and the statewide Child Care Resource and Referral (CCR&R) Network whose mission is to 
advance the quality of early education and child development by empowering parents, educating child care professionals 
and collaborating with our communities. Since 1986 thread has been supporting families with child care referral services 
and parent education about child development, and also supporting early educators through training and consultation. 

Specific Responsibilities: 
The Marketing Manager is a senior level position responsible for implementing marketing strategies designed to build 
reputation, influence action, build client relationship, and achieve organizational goals. This position works collaboratively 
with the CMDO, within the marketing department, across the organization and with outside contractors to produce 
integrated and cohesive solutions across all marketing channels. This position is a strong writer with ability for storytelling, 
critical thinker, implementer, and project manager.  
 

1. Works with CMDO and Marketing team to develop annual marketing work plan to reflect organization objectives, 
market conditions (audience) and current marketing trends. Responsible for implementing (portions of) the plan, 
monitoring results, and continuous improvement.  

2. Manages marketing team request process and delivers high-quality solutions supporting a variety of initiatives 
across the organization with multiple stakeholders and deadlines. Performs work to complete requests, assigns work 
to other team members as necessary, and ensures timely delivery and tracking system is regularly maintained.  

3. Works with CMDO to develop content marketing strategy to lift child care stories and ensure consistent 
messaging/voice in all marketing channels to support mission and objectives. 

4. Writes, reviews, and edit content documents across organization for relevancy, consistency, and voice.  
5. Develops and executes email marketing activities, including Training Connection, Family newsletter. 
6. Manages digital platforms: websites (thread, L&G, SEED), social (FB, Linkedin, Youtube), and intranet optimizing 

audience journey(s) to meet goals; designing content calendar to drive traffic; tracking analytics; ensuring ADA 
compliance and landing pages for organic SEO success. 

7. Plans and oversees outreach/promotional campaigns, from concept to completion, placing all media buys on 
budget and establishing/analyzing performance metrics. 

8. Plans organization participation at partner/community events, represents thread at events and serves as event 
backup as needed; and works with Marketing Coordinator to deliver thread Awards program. 

9. Serves as point of contact for thread’s media requests and interest; ensures timely response by leadership and/or 
management writes and distributes media releases. 

10. Keeps current with marketing trends and developments to continually improve quality and effectiveness of marketing 
strategy; and can absorb/apply direction and feedback. 

11. Directs and project manages external vendors in the delivery of marketing projects in a timely and cost-efficient way 
12. Supervises Marketing Coordinator position. 
13. Manages and maintains final marketing and project documents in centralized network file system and on intranet. 
14. Other duties as assigned. 

 
Qualifications: 

1. BA required, MA/MS or job-related certifications preferred, in public relations, marketing, business administration, 
or related field. 

2. Previous experience in fundraising, marketing, public relations, and supervising staff and/or volunteers required. 
3. Current driver’s license required; Alaska driver’s license preferred. 
4. References and valid identification required.  
5. Must pass background check. 

 
Key Competencies: 

1. Passion and commitment to thread’s mission and the importance of early childhood education. 
2. Knowledge of early care and education programs and services, and community collaboration initiatives preferred. 
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3. Ability to work with a diverse group of staff, clients, donors, media, businesses, and partners in a variety of settings. 
4. Ability to effectively facilitate and lead stakeholders to achieve goals. 
5. Flexibility and adaptability as organizational needs change. 
6. Ability to work a varied schedule based on department needs. 
7. Strong interpersonal skills required. 
8. Strong analytical skills and attention to detail. 
9. Strong customer service skills required. 
10. Ability to use database systems and general office programs including Microsoft Word, Excel, Access, PowerPoint, 

and Outlook. Experience with Salesforce preferred. 
 

Schedule and Compensation: 
Position Hours: Monday-Friday, 9am-5pm, other hours as required 
Location: 3350 Commercial Dr. Ste 203 Anchorage, AK 99501 
Position Type:  Full-Time  
Classification:  Exempt, Permanent 
Supervisor:  Chief Marketing & Development Officer (CMDO)  
Supervises: Marketing Coordinator 
Compensation: $70,000 - $75,000 annual salary 
Full Time Benefits: 20 days of PTO (starting), 13 paid holidays, 403b match, High-Deductible Health Plan with HSA option 
(employer contributes to HSA), Dental, Vision and Life. All premiums covered 100% for employee’s health, dental, vision 
and life. Free thread services. 

 


